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Tutorial 

 

Each year LinkedIn becomes more and more valuable to both job seekers and recruiters/employers. Along with 
being a great way for people to find you, there are many great tools for helping you find them. That goes for both 
networking strategies over the course of your career or in finding employers you want to work for. If you have a 
profile but it’s incomplete, take the time to update it so that when someone finds you they have that favorable first 
impression. 

The summary section allows you to add 
images, videos, documents and links. 

One major trend emerging on LinkedIn is 
that people are starting to focus on future 
goals and ambitions. Instead of regurgitating 
a list of what you accomplished 15 years 
ago, consider offering an audacious glimpse 
of your future goals, ideas and objectives. 

Insert relevant skills 
Add whatever notable skills, certification or 
abilities you have, and ask your friends and 
colleagues to endorse you. Keep in mind: 
More is not more when it comes to LinkedIn 
Skills. It’s better to list fewer skills (and gain 
endorsements on those) than to list a wide 
array of unendorsed skills. Update this 
section regularly—or at least whenever you 
learn a new skill. You should also delete 
skills that are no longer relevant to your 
career interests. 

Ask for recommendations 
Substantive, descriptive recommendations 
from former or current colleagues are 
perhaps the most persuasive piece of 
content you can have on your LinkedIn 
profile. Write recommendations for others 
freely and be bold about asking for friends 
to return the favor.  
 

You can find the buttons for requesting and 
writing a recommendation by going to your 
contact’s profile page and clicking the white 
“More …” button next to “Message.” 
 
Edit your URL 
In the upper-right corner of your profile, 
you’ll see “Edit public profile and URL.” Click 
it. This is a chance to tighten and 
personalize your URL, which will make you 
easier to find through Google or Bing. You 
can also add it to your resume more easily. 
 
Add certificates 
Add all your relevant dental hygiene licenses 
and certificates. It’s not necessary to include 
license numbers. 

Optimize your profile’s search visibility 
Like other social media platforms, LinkedIn 
has an algorithm. There’s no silver bullet to 
propel your profile to the top, but there’s 
plenty you can do to make yourself more 
visible, such as: 
• Include relevant keywords in your 

headline 
• Add your city into your profile 
• Complete your contact information 
• Showcase volunteer or charitable 

interests 
• Join industry-centric groups 
 
 
 
 
 

Include a Profile and Background Picture 
Use a high-quality, professional headshot—
preferably 400 by 400 pixels—and make the 
picture visible to everyone. 
To control your visibility, go to your profile 
and click “Edit public profile and URL” in the 
upper-right corner. In the right-side column, 
you’ll see a rundown of your current 
visibility options. You can make your profile 
photo visible to your contacts, your network 
or all LinkedIn members—or you can choose 
“Public.” When you change your profile 
picture visibility to “Public,” you make 
yourself easier to find via search engines or 
other networks. 

Choose a high-quality background picture 
that conveys something meaningful about 
you, too. The optimal size for your 
background image should be 1584 by 396 
pixels. 
 
Write a Snappy Headline and Summary 
In your headline, describe what you do in 
under 120 characters. Be original and 
creative, yet also clear and informative. 
Include relevant dental industry keywords. 
That will make you easier to find when 
people are searching for professionals in 
your field. 

Keep your summary brief and interesting. 
Revisit and revise it regularly to make sure 
it’s accurate and timely. 
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